Code Ranger Survey Results

FY 2009
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B Overall, how would you rate the effectiveness of the Code
Ranger Program?

B To what extent do you feel the Code Ranger program is helping
to make your neighborhood more attractive?
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O To what extent do you feel the Code Ranger program is helping to make your
neighborhood more safe?
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O How satisfied are you with the service you receive from Community Services'
staff?

Code Ranger Program
Satisfaction with Response to Code Violations
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Code Ranger Program
Frequency of Reading the Electronic Copy
of the Code Ranger Reporter
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@ How satisfied are you with the response from Community Services' staff to code
violations that you identify?

@ How often do you read the electronic newsletter, the Code Ranger Reporter?
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Code Ranger Program
Best Method of

Receiving Information
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@ What is the best method of communicating information to you?

What Do You Like Most About
the Code Ranger Program?

Partnerships/Feeling of Communication/Feeling Creates Attractive Lowers Crime Rate
Engagement Connected Neighborhoods

I Responses

How Can the Program Be Improved?
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